1








Bell wars
Student’s Name 
Institutional Affiliation 
Date 







Bell wars
The podcast is about competition between two handbell making companies that eventually made peace. Jake Malta worked in the sole bell shop in town in Schulmerich as the chief engineer. After many years at Schulmerich, there was a change in management that Malta didn't get along with, and he left the company. He thought of making better handbells, bells with extraordinary perfection compared to those he produced at Schulmerich. He travelled to many countries and read many books on how to make better handbells. He came up with bells with different shape and a little other changes. The bell produced a rare pure, clean sound. He started his new handbell company just near his former employer and named it Malmark bell. The Malmark bell was with no tang, unlike Schulmerich's bell, which had a tang. That was the only difference. After a series of lawsuits between the two companies that went all the way to the Supreme Court (the court refused to hear the case), the two companies would make peace with each other. The new company was a combination of Malmark and Schulmerich bells. They realized that they were not the enemies, rather the real enemies were the 300 million people who didn't ring handbells, and they resolved to go for those people and get them ringing!
[bookmark: _GoBack]This podcast's arguments seem to contradict the statements made in the textbook “principles of economics 2e”.  The podcast insinuates that there is no need for competition in businesses that all rival companies can come together and make peace and produce one super product. This is not what the book says. From the book, competition is necessary for business, and all organizations are in perpetual competition with others. The book talks about various types of competition, including perfect competition, monopolistic competition, oligopoly and monopoly. The competition is brought about by customers' choices depending on the quality and price of commodities. The fact that there is competition in the market doesn't mean that firms should make peace like the case of Schulmerich bells and Malmark bells in the podcast. Instead, firms should strive to win and maintain customers and match their competitors. 
